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Teaching Scheme Evaluation Scheme 

Lectures Practical Tutorials Credits Internal 

Continuous 

Assessment 

(ICA) 
(weightage) 

Term End 

Examinations 

(TEE) 

(weightage) 

60 0 0 4 40 60 

Particulars Marks 

Class tests 20 

Viva-Voce 10 

Project 10 

 

Learning Objectives: 1. Demonstrate a critical understanding of 

the fundamental principles and practices 

of research in psychology. 

2. Develop proficiency in planning, 

executing, and reporting research projects 

in psychology. 

Learning Outcomes: 1. Understand and explain the meaning of 

research, various research designs, 

sampling, and data collection methods 

articulate its aims and objectives, and 

describe its key characteristics. 

2. Given research objectives, select and 

justify the use of appropriate, 

experimental, and non-experimental 

quantitative research methods. 

Pedagogy: Interactive lectures 

PowerPoint presentations 

Observation and Analysis 

Case studies 
 

 

Module Module Content Module Wise 

Pedagogy 
Used 

Module 

Wise 

Duration 

 

 

 

I 

Introduction to research: 

a. Research – Meaning, aims, objectives, 

characteristics 

b. Basic Concepts: Types of variables, problems and 

hypothesis 

c. Ethical standards of psychological research, 

planning, conduction and reporting research 
d. Proposing and reporting research 

Interactive 

lectures 

PowerPoint 

presentations 

Observation 

and Analysis 

Case studies 

 

 

 

15 

 

II 

Research Settings & Data Collection Methods: 

a. Experimental research settings 

b. Non-experimental quantitative research 

c. Collecting data using primary sources 
d. Collecting data using secondary sources 

Interactive 

lectures 

PowerPoint 

presentations 
Observation 

 

15 



  and Analysis 

Case studies 

 

 

 

III 

Research Validity and Sampling: 

a. How to ensure research validity 

b. Elements and basic principles of sampling 

c. Nature and types of probability sampling and non- 

probability sampling 

d. Sources of errors/biases in sampling 

Interactive 

lectures 

PowerPoint 

presentations 

Observation 

and Analysis 

Case studies 

 

 

15 

 

 

IV 

 

Quantitative Research Design: 

a. Experimental design 

b. Quasi-experimental research design 

c. Survey Research Design 

Interactive 

lectures 

PowerPoint 

presentations 

Observation 

and Analysis 
Case studies 

 

 

15 
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QUESTION PAPER PATTERN 

(60 marks) 

 

Q1. Answer any one (15 marks) 

A. Unit one 

Or 

B. Unit one 

 

Q2. Answer any one (15 marks) 

A. Unit two 

Or 

B. Unit two 

Q3. Answer any one (15 marks) 

A. Unit Three 

Or 

B. Unit Three 

Q4. Answer any one (15 marks) 

A. Unit Four 

Or 

B. Unit Four 

 

 

  


